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Our focus on responsible growth inspires us to ponder over sustainable developments that stand more
validated now, than ever before, and will contribute to the betterment of the planet and its inhabitants.

To me, the next few years will unfold a world of opportunities emanating from the advent of new Plastic
Waste Management (Amendment) Rules 2022 in India. The ban on the use of single-use plastic in our country
is around the corner and our preparedness for the same with the setting-up of India’s first U-shaped paper
straw line for aseptic carton packs is already gaining traction from many beverage brands. We are ready with
the finest solutions and equipped to abide by the new EPR rules both ways, for us and our customers; and are
also working on advanced biodegradable solutions for several plastic packaging. We would like to assure
everyone that to overcome any challenges in plastic packaging, our in-house R&D team with external support
is working around the clock to architect solutions for our valued clienteles.

The last fiscal brought us a mix of challenges and opportunities that we together faced with resilience and persistence. We took long strides
to commission our greenfield packaging film manufacturing facilities in Nigeria and Hungary. Our BOPET and CPP film line expansion in
Dharwad in Karnataka, and our CPP film line project in UAE has picked up pace and its implementation is on track. We have successfully
commissioned the doubling of our aseptic liquid packaging capacity at our plant in Sanand.

Putting the financials in perspective, UFlex registered a surge of 32.3% YoY to report consolidated Net Profit at INR 350.3 cr in Q4FY22 whereas
consolidated EBITDA rose by 42.2% YoY to INR 734.4 cr. The consolidated Revenue for the same period stood at INR 3915.1 cr witnessing a
jump of 52.2% YoY. UFlex clocked Total Production Output of 160475 MT and Total Sales Volume of 164079 MT, registering an increase of
26.2% & 20% YoY respectively.

For FY22, UFlex achieved consolidated Revenue of INR 13224.7 cr rising by 48.3% YoY whereas the consolidated Net Profit rose by 30.3% YoY
to INR 1098.3 cr. The consolidated EBITDA for FY2021-22 registered a growth of 24.8% YoY to reach INR 2280 cr and Total Sales Volume stood
at 599259 MT reflecting a rise of 29.3% YoY.

Before I close, | would like to thank everyone who has been a part of our growth story in the last year. Let’s brace up for an action-packed year
ahead, where we aim to achieve new milestones, and will together witness flexible packaging industry catapult to a new level of brilliance.

‘ Ashok Chaturvedi
Chairman & Managing Director - UFlex Limited
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Carrying out a purpose begins with the actual realization of what we are trying to achieve. We are finally
starting to see sustainability gather momentum amongst brands, retailers, packaging community and
legislations that are connecting with each to accomplish a defined purpose, one that commits to delivering
benefits to every layer of the society and species who share this planet, over and above creating value for
their business.

As leaders in flexible packaging, we responsibly abide by the imperatives that have become increasingly
evident in recent years owing to, amongst others, climate change and related concern on rising plastic waste.
And this triggers the need for the world to move from a linear economy model to a circular one. It is projected
that by 2040, consumers won’t give us a choice between sustainability and convenience, and will need both.
Consequently, brands will need packaging solutions that provide end-of-life possibilities without
compromising convenience and performance. The good news is that the CPG brands are recognising the
potential in closing the loop with packaging. Our PCR based films in PET and PE that have been available for
quite a few years, complements the goal and vision of these brands.

Brands are also turning towards more recycle-friendly designs and this requires development of robust collection and recycling infrastructure
to address the challenge of plastic waste reaching the right stream as well as limited availability of high-quality recycled plastic waste.
Recognizing the lacunae, we are considering scaling up our recycling infrastructure at our other global locations as well post India, Poland and
Mexico.

Today, countries around the world are adopting measures that are in the purview of the EPR umbrella. The directions may sound rigorous to
comply with in the first place, but it will unearth the treasure of ‘a sustainable and liveable planet’ for the future. The next 5-7 years will be
game changing for polymer industry and we aim to play a larger role in the driving seat. And, that is the big purpose fuelling the innovative
spirit and green soul of Flex Films.

Anantshree Chaturvedi r
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(IN INR MILLION)
4* Quarter (1% January - 31* March 2022) Full Financial Year (1* April 2021 - 31 March 2022)

Total Revenue EBITDA Net Profit Total Revenue EBITDA Net Profit

FY 2021-22 39151 7344 3503 132247 22800 10983

. FY 2020-21 25718 5164 2647 89149 18270 8429
% Change (+) 52.2% (+) 42.2% (+) 32.3% (+) 48.3% (+) 24.8% (+) 30.3%

P The Board has recommended 30% Dividend
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