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The year that went by reinforced UFlex brand slogan ‘A part of your daily life’ as the COVID-19 pandemic subsequent waves again threw
unprecedented challenges and constraints, yet UFlex rose above these challenges to achieve the highest ever production & sales volumes,
revenue and profitability in Q4 as well as in FY2020-21. Moreover, UFlex commissioned its brownfield projects in Poland (BOPET films) &
Egypt (BOPP films) and re-commissioned BOPET film line at Russia.

The pandemic did not dampen our focus on environmental, social and governance (ESG) practices and we
continued to accentuate our efforts on this front. After the success of post-consumer multi-layer mixed plastic
waste and PET bottle waste recycling lines at Noida (India), we are in the process of replicating these at our
overseas locations, at an even larger scale. At our Mexico facility, we are setting up a plant to upcycle
post-consumer PET bottles waste into high recycled content polyester PCR films, for flexible packaging
applications and also propose to set up facilities to recycle post-consumer multi-layer mixed plastic waste to
make molded, injection molded and extrusion molded components, both of which shall contribute to a
circular plastic economy. In Poland, again, we are setting up plant to recycle post-consumer multi-layered
mixed plastic waste to make molded, injection molded and extrusion molded components. Our efforts on
biodegradable packaging films have also made substantial progress and we believe that the future of flexible
packaging will be defined by combination of Biodegradable and Recyclable packaging.

Apart from our already announced Greenfield BOPET and CPP packaging films lines at Dharwad, India and Brownfield CPP packaging film line
in Dubai, we are doubling the capacity of our aseptic packaging business at Sanand, India to 7 bln packs per annum by setting up an additional
printing line with an outlay INR 120 cr approx. as the existing capacity is likely to be constrained soon.

Putting the numbers in perspective, in Q4 FY2020-21, UFlex recorded a surge of 163% YoY to report consolidated net profit at INR 264.7 cr
whereas our consolidated EBITDA rose by 87% YoY to INR 516.4 cr. The consolidated total revenue for the quarter stood at INR 2571.8 cr, a
rise of 45.1% YoY. While the total production volume for Q4FY20-21 stood at 126822 MT registering a growth of 33.7% YoY, the total sales
volume for the same period was 136429 MT, an increase of 43.5% YoY. We strive to surpass these achievements in FY22 and beyond driven by
commissioning of packaging films lines in Nigeria and Hungary and increased capacity utilisation levels at Poland and Egypt facilities.
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COVID-19 pandemic is the biggest challenge that the global community has faced in recent memory, so far. It sent the world in a tizzy and
came with its own set of challenges. For some, it was a moment of reflection, or reconnection. For FlexFilms, a farsighted approach, agility and
responsiveness took center stage to match the sudden spike in packaging materials demand that required us to chalk out alternate plans to
ensure consistent supply and safety of our teammates.

We turned towards ‘thinking locally, acting globally’ and that helped us turn the corner. A year when new
projects and products for many businesses were stalled, FlexFilms commissioned three of its projects - a
BOPET film line in Russia and Poland each, and a BOPP film line in Egypt - with the backing of UFlex and local
resources, thus having a wider reach, globally.

| am a strong believer of statistics and cold data alone not being the sole indicator of any business growth, but
also how much ‘real good’ can that business induce in culture and society. At FlexFilms, we have always placed
sustainability at the zenith and have taken inspirational cues to develop packaging material for the safety of the
planet and its civilization. Going further, we are looking to develop packaging materials and technologies that
are more and more eco-friendly, that tells a story about how the product was packaged, and one that finds its
purpose beyond its original use.

Extending our global sustainability campaign Project Plastic Fix, our Mexico plant will be ready with capabilities to recycle post-consumer
multi-layer mixed plastic and PET bottles waste, and make Asclepius™ film out of the latter. We will have a similar set up in Poland as well to
recycle post-consumer multi-layer mixed plastic waste.

| see the future of packaging commodities space as a goldmine of uncountable opportunities. Our path to progress encompasses- economic,
environmental, cultural, and equitable growth - and one that will undergird our commitment to drive sustainable, long-term, incremental
value to each of our stakeholders.

"We can't become what we need to be by remaining what we are." - Oprah Winfrey
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F|NANC|AL SUMMARY - CONSOL'DATED Vice Chairman & CEO - FlexFilms International
R —— (in INR Million) > The Board has recommended 25% Dividend
4*" Quarter (1 January 2021 - 31% March 2021) Full Financial Year (1t April 2020- 31t March 2021)
Net Revenue EBITDA Net Profit Net Revenue EBITDA Net Profit
FY 2020-21 25718 5164 2647 89149 18270 8429
FY 2019-20 17730 2764 1006 74316 11089 3698
% Change (+) 45.1% (+) 87% (+) 163% (+) 20% (+) 64.8% (+) 128%
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