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The past year was full of challenges, the pandemic brought in extraordinary circumstances that we had never imagined of. With
our hands on approach, not only were we able to overcome these challenges but also discover new opportunities and avenues
for growth, in these times. With the vaccination drive that has already begun, 2021 will be the year that shall see a rebound in
consumer confidence with pent-up demand being unleashed across all segments. This will certainly accelerate the demand for
flexible packaging, which has been serving the core sectors even during the pandemic.

In line with our plans to expand our business and manufacturing capabilities further, a
landmark we accomplished in the quarter was commissioning of our new 10.4 meter wide
BOPET line in Poland with a production capacity of 45,000 TPA. In India, after a gap of 16
years, we are now adding capacity for packaging films and are setting up a greenfield plant
in Karnataka that will house a BOPET and CPP line with cumulative production capacity of
63,000 TPA enabling us to serve a large base of our clients located in South India. We are also
expanding outside India with plans to set up brownfield CPP film line at our UAE plant that
will add a production capacity of 18,000 TPA. With growing demand from our patrons for
holographic aseptic packaging, we are on our way to realize our vision of doubling the
capacity of our plant in Sanand from existing 3.5bn packs to 7bn packs per annum.

Continuing a streak of healthy performance, our Consolidated Net Profit for Q3 FY2020-21 grew by 89% YoY to INR 159.9 crore
and Consolidated EBITDA jumped by 50.8% YoY to INR 416.7 crore. Consolidated Revenue for the third quarter of the fiscal
2020-21 stood at INR 2111.1 crore, an increase of 17.2% YoY. Total Production Volume during Q3 FY2020-21 was 110918 metric
tonnes (MT) registering a growth of 19.1% YoY whereas Total Sales Volume was 111513 MT, an increase of 21.4% YoY.

This year is an important one for UFlex with our new plants getting commissioned and more sustainability offerings to be
unveiled. As part of our endeavor to build a legacy of quality packaging for a safer tomorrow, we strive to outperform our own
benchmarks and be remembered for years as an enterprise that raised the bar of flexible packaging.
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“You never know how strong you are until being strong is the only choice you have.” — Bob Marley
Indeed, FlexFilms has stood strong against the backdrop of pandemic to march ahead and take
on markets’ demand with zeal and vigor. Our plants have been operating at almost full utilization
at all our locations worldwide and to meet the burgeoning demand for packaging materials from
our patrons (experienced due to a paradigm shift in consumer behavior), not only have we
continued with non-stop production but have also started new lines, despite the global unrest.
This quarter saw the addition of a new BOPET film line at our Poland facility that will ramp up
our production capacity in European Union region by over two-folds. Moreover, we are
increasing our production in UAE plant as well.

We have also been experiencing a renewed interest in our sustainable products like Asclepius
due to more people working from home and having the time and opportunity to investigate
these products further. Towards this, we are doing rigorous research to replace fossil fuel with
PCR grade and also minimize plastic waste to produce revolutionary green film materials that shall gain favor with our customers
and planet, as we put this pandemic behind us.

With time rolling, our energies will be focused on bolstering our product portfolio and executing our expansion plans of
locations & facilities to widen our outreach. With our foresightedness, the hard work of our personnel and our unflinching
emphasis on sustainability, FlexFilms is poised for a future that is more profitable, greener and brighter than ever.
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N (in INR Million)

3 Quarter (1° October- 31t December 2020) Up to 3™ Quarter (1 April - 31 December 2020)

Net Revenue EBITDA Net Profit Net Revenue EBITDA Net Profit
FY 2020-21 21111 4167 1599 63431 13106 5782
FY 2019-20 18013 2764 846 56586 8325 2693
% Change (+) 17.2% (+) 50.8% (+) 89% (+) 12.1% (+) 57.4% (+) 114.7%
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