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In the last decade, UFLEX has made great strides and has emerged as a leader in flexible packaging
space. Our success is a result of our structured and balanced methodology to create impact and
drive efficiencies in every aspect of our operations, across all key growth metrics.

At UFLEX, we are streamlining our efforts and focus across businesses to stay - Agile, Buoyant and
Climate Neutral Company. Agile as the pandemic is far from over and we should be able to react,
rethink and redefine our approach basis the situation; Buoyant so that UFLEX remains
well-equipped to tackle the complex challenges of brands and consumers that have been unfolding
especially during the last one year of pandemic, with its innovative product range; Climate-neutral
with company’s aggressive ESG (environmental, social and governance) outreach to reduce the
burden of plastic waste burden on our planet.

UFLEX has been on the path to fulfill its vision to get closer to its patrons with manufacturing units across the world with BOPP
line in Hungary commissioned and BOPET line Nigeria set to be commissioned. With consumers getting more mindful of what
and how they consume, the packaging industry needs to be proactive in developing sustainable packaging without compromising
on convenience and functional attributes of plastic. UFLEX has progressed in developing green products and solutions such as
biodegradable packaging, water soluble bags and more, which will not only meet the approval of consumers but also uplift their
perception of flexible packaging industry.

Continuing with the growth momentum of a highly fulfilling last financial year, UFLEX logged a net profit of INR 264 crore in
Q1FY2021-22 registering an increase of 34.4% YoY. Our EBIDTA for the same period grew 19.3% YoY to reach 502.4 crore. The
Total Revenue stood at INR 2761.2 crore surging by 38.2% YoY for Q1FY2021-22 which was a result of 30% YoY surge in Total
Production and Total Sales volume.

Businesses will be remembered for what they do at this time, whether as an organization or individual. In this decade, UFLEX is
determined to act as a catalyst of change and with our ESG embedded strategies, we are hopeful of building
medium-to-long-term value creation for our stakeholders. This change we aim for won’t be limited to only point of consumption
but shall cover the entire gamut, running across the lifecycle of packaging commodities.
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Today, we live in an era of dynamic social global shifts, the magnitude of which have rarely been
witnessed. Social constructions, statutory protocols, customer viewpoint and consumption trends
are rapidly changing and FLEXFILMS is committed to serve (the brands), preserve (the contents) and
conserve (the environment).

Convenience and sustainability have always prompted innovative upgrades and technological
advancements for the packaging sector, however the eco system ahead has a lot of challenges
which FLEXFILMS is priming to respond to with solutions at hand. Materials, processes and the
environmental impact of packaging in the real world decide the fate of the product in the
perceptive world. Resultantly, this requires a packaging that screams of its green journey and forms
an instant connect with the end consumer validating their choice and its existence.

The next few years are extremely important for the growth of FLEXFILMS! We have been commissioning our packaging films’ proj-
ects, as part of the second phase of expansion strategized after a gap of 7 years. Besides introducing new formats of sustainable
packaging materials, we are also scaling up recycling infrastructures at key locations to give our customers an added advantage
of recycling efficiencies over and above our packaging expertise. To enhance the lives of consumers and match pace with the
future trends, we are exploring possibilities of digital enablement in the product portfolio we offer, thus forming a direct virtual
dialogue and inducing emotional engagement with the consumers.
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e — (in INR Million)
1t Quarter (1% April 2021 - 30*" June 2021)
Total Revenue EBITDA Net Profit
FY 2021-22 27612 5024 2640
FY 2020-21 19975 4211 1965
% Change (+) 38.2% (+) 19.3% (+) 34.4%
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