QUARTER THAT WAS ‘JULY - SEPTEMBER’ Zs UELE X
COMMUNIQUE NOVEMBER 2018 ‘A patt of your daily life’
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At the outset, let me extend my warmest greetings for Diwali. May the year ahead be lit with happiness and success for
everyone!

During the first half of Financial Year 2018-2019, we continued to focus on our growth
through new product innovation and developing sustainable solutions for our customer
network across the world.We had a robust quarter with overall sales volume increase by
10.6% year-on-year basis, thereby achieving highest ever consolidated net revenue of INR
2020.8 crore for the quarter ended 30 September 2018.

It has been gratifying to learn that Uflex's path breaking innovation Waterless Internet
Flower Packaging walked away with top honours at the Sustainability Award 2018 and
Dow's 2018 30™ Awards for Packaging Innovation. These awards are a reaffirmation of
our efforts in optimizing sustainability footprint and business performance standards to
deliver the highest levels of quality to our customers since sustainable development is the
real pathway to the future we want for all.

Aspeto, our aseptic liquid packaging brand, added to the festive spirit by introducing for the first-time ever a holographic
packaging with unique striking effects ‘Asepto Spark’ that not only helps our customers product stand out on the shelf but
also makes it an attractive gifting choice.

According to me, a day not spent on improving our products should be counted as a wasted day and since every customer
wants a product that is value for money, it becomes our utmost aim to provide them with what they desire. Our infinite talent
pool of scientists and engineers constantly design and explore solutions for our customers and eco-system, thereby helping
us build ‘thought leadership’ in advanced polymer science application.

Ashok Chaturvedi
Chairman & Managing Director
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With the launch of Flex-BuzzR, the first of its kind e-commerce website by FlexFilms, we have added yet another feather in
our cap!

r

51 Flex-BuzzR will make the complete range of film offerings from its Poland plant available to
customers in European Region, at a click of a button.This B2B platform with the tagline ‘Shop
at Ease, Shop When You Please’! was unveiled at FachPack 2018 in Germany.

FLEX-BuzzR has been launched with the intent to supplement Flex Films existing
brick-and-mortar business model. Besides offering its portfolio of films, the website also
allows customers to browse product catalogue with its description and applications.
Eventually customers have the option to create their cart for which a formal order gets

! 1‘ generated. It offers unique opportunity for European customers to not just pick up readily
5 e =] | available rolls, but also order as per their customized need at the same time.
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With the advent of technological advancement, the world economies have witnessed a boom in e-commerce. In keeping with
the tenet of our mother brand, i.e., speed coupled with customer value creation, FLEX-BuzzR will help us enhance our
operational efficiencies and offer our customers better response-time to create even bhigger win-wins!

Anantshree Chaturvedi

Financial summary Vice Chairman & CEO - FlexFilms International
(Consolidated) (in INR Million)
2" Quarter (1% July - 30™ September) Up to 2™ Quarter (1% April - 30* September)
Net Revenue EBITDA Net Profit Net Revenue EBITDA Net Profit
FY 2018-19 20208 2646 957 39331 5198 1898
FY 2017-18 16038 2365 943 33218 4730 1873

% Change (+) 26% (+) 11.9% (+) 1.5% (+) 18.4% (+) 9.9% (+) 1.3%
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