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7’zom the Chainman’s Desk

As | look back at the challenges that the year posed, a lesson | have learnt is that when crisis strikes, one needs to strike back even harder
and not run away from it. The year that went by brought its own set of challenges starting with slowdown in the economy to rising debate
on plastic waste management and lastly the unexpected disruptions caused by COVID-19 pandemic. As a focused group, these
challenges have formed to be a flagpole to our innovation for tomorrow.

-'I True to our brand slogan ‘A part of your daily life’, we led from the front to ensure that we continued
our operations such that supply chain of essential commodities like food and pharma was not
completely interrupted and these packaged goods reached public at large, even during this crisis.

With a steadfast resolve to center our future growth on sustainability, we commissioned India’s first
Post-Consumer PET bottle and Multi-layer plastic (MLP) waste washing and recycling lines in
Noida. These lines will upcycle plastic waste to form chips and granules further used for endless
applications such as our green packaging film Asclepius and other useful products like flower pot,
dustbins, bucket, outdoor chairs & benches and more, thus pushing the plastic waste out of the
environment and reinstating the recycled plastic back in the economy. In our efforts to overhaul the
packaging experience, the year witnessed revolutionary developments across the value chain of
packaging we offer with eco-friendly attributes.
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The fourth quarter delivered strong numbers and our consolidated Net Profit showed a surge of 43.5% YoY to 100.6cr for Q4 FY19-20
whereas our consolidated EBITDA rose by 6.3% YoY to 276.4cr. The consolidated total revenue for the quarter stood at 1773cr, a fall of
14% YoY due to fall in crude oil prices.

With changing focus of brands and COVID-19 bringing in behavioural transformation in consumption habits, our role as a flexible
packaging manufacturer, in times ahead, is set to gain more significance to suit the need of the hour.

We appreciate our people who have been working in this crucial time and confused COVID-19 atmosphere. We respect & salute them all.

Ashok Chaturvedi
Chairman & Managing Director
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The outbreak of COVID-19 has been a hard-to-predict event that has made a deleterious impact on the world economy. Being in the
business of supplying films for packaging of life-sustaining and essential goods, FlexFilms rose to the occasion and immediately
implemented a plan with substantial investments that allowed us to continue our operations at all manufacturing facilities worldwide
without having to compromise on the health and safety of our workforce. It is heartening to note that until COVID struck, plastic which
was deemed to be an enemy is now the new hero and has made everyone rethink the role of flexible packaging material and solution

industry.
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In our unrelenting focus towards sustainability, we found ourselves working closely with brand
owners who have equal focus on sustainability, beyond it being a mere compliance to them. Our
global sustainability initiative ‘Project Plastic Fix' launched this year, which adopts our existing
strength and technology to restore the utility of plastic and create a circular economy, will fix the
problem of plastic waste.

Redefining plastic and its service life, FlexFilms was able to set a benchmark for the industry by
increasing the post-consumer recycled content in our green packaging film Asclepius to 100%
without compromising on its properties. This even earned us recognition at the Flexible Packaging
Awards 2020. With a vision to have the largest recycling infrastructure of plastic, we will be setting
up recycling plants for PET and other mix plastic waste in Mexico, in the short run.

Anantshree Chaturvedi II— ’ *
Vice Chairman & CEO - FlexFilms International
Financial Summary
(Consolidated) (in INR Million)
4 Quarter (15t January - 31 March 2020) Full Financial Year (15 April 2019 - 31t March 2020)
Net Revenue EBITDA Net Profit Net Revenue EBITDA Net Profit
FY 2019-20 17730 2764 1006 74316 11089 3698
FY 2018-19 20606 2601 701 79748 10075 3138
% Change (-) 14% (+) 6.3% (+) 43.5% (-) 6.8% (+) 10% (+) 17.84%

P The Board has recommended 20% Dividend £7
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https://www.flexfilm.com/ceo-Speaks.php
https://www.uflexltd.com/financials.php




	CM_PG_1.pdf (p.1)

