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Uflex has progressed exponentially in the last few years with its products, technological and engineering capabilities, keeping
in mind the evolving needs of the packaging industry, along with environmental needs.

-I We have been striving hard and making all possible efforts to provide our customers with

innovative and sustainable packaging solutions that are also economical. This is reflected
through a steady performance in first quarter of fiscal 2019-20. The Consolidated Revenue
grew by 3.6% to INR 1982 cr in Q1 and EBITDA rose by 8.7% to INR 277.3 cr Y-o0-Y. On
standalone basis, the revenue increased by 2.23% to INR 1051 crore and EBITDA jumped by
11.7% to INR 132.6 crore. While Total Production volume was almost constant at 100814
MT Y-o0-Y basis, Packaging production volume was up by 4.8% Y-o0-Y to 21018 MT.

To ensure that we are future-ready and have a better outreach of sustainable solutions to our
clients located globally, we are scaling up our operations internationally. Our ongoing
investment in Hungary, Nigeria and Russia to set up manufacturing facilities for packaging
films attests our commitment to deliver packaging excellence to each of our customer.
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To optimally use our film line capacity, we are shifting one of our BOPET film manufacturing line from UAE to Russia, since
the production from this line was already largely dedicated to markets in Russia & CIS countries. This will enable us to serve
customers locally apart from substantial cost saving of freight, energy and import duties.

There is a lot of noise around plastic and as leaders in the industry, we are cognizant of this challenge and the need to assure
the world that plastic is a solvable problem. For this, our main focus will be on recycling and bio-degradable projects and
Uflex is working on a range of revolutionary plastic films that will be bio-degradable as well recyclable by nature, thereby
reducing plastic waste going into landfill and save our planet.

Ashok Chaturvedi
Chairman & Managing Director
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Green packaging and sustainable solutions have become a rule rather than a norm for CPGs and end-users. More and more
brands are consciously veering towards manufacturers that provide these products made from green sources, as part of their
sustainability roadmap.

Though continuous engagement with FlexFilms, responsible consumer brands with a F._‘. — EI
mission to accomplish their sustainable packaging goal of 2025, are understanding the Y

benefits of embracing a high PCR content film early in their production chain and the
contribution they can make to build a more resilient and closed-loop ecosystem. Flex Films'
90% PCR content PET film range Asclepius, that delivers on that promise, has registered
an enormous growth in demand of ~500% in the last six months. UPM Raflatac uses our
PCR films for both label face stocks and liners whereas major convertor such as Morris is
now offering Asclepius as part of their product portfolio. We have interest from a major
international brand owner to explore a closed loop recycle project with them through the
use of our PCR film. Hickies is working on scale up trials with us for packaging of their
tie-free shoe lace.

Our goal is also to be a truly transnational company spread Financial sllmmary

across all major consumption zones. A step in that direction was

the commencing of construction of our packaging film manu-  (Consolidated) (in INR Million)

facturing plant in Russia that will further strengthen our position First Quarter (1% April-30*"June)

in that region. The plant that will begin operations in FY 2021 will :

start with the production of PET Films and its assortment. TotalRevenue | EPITDA, § NetProfit
FY 2019-20 19820 2773 907

Anantshree Chaturvedi
Vice Chairman & CEO - FlexFilms International FY 2018-19 19123 2552 941

% Change (+) 3.6% +)8.7% (-) 3.6%
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